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Common Ethic a l Issues in Fundra ising 
Eth i cs a re  th e  m or a l p rin c i p l es b e h in d th e  o p e r a tio n a n d re g u l a tio n o f yo ur 
org a n iz a tio n , a n d a p p ly to a ll a r e a s in c lu d in g yo ur m a rk e tin g to p rosp e c tiv e  or 
e xistin g d o n ors. Th e re  a re  se v e r a l p ossi b l e  fun d a m e nt a l fr a m e w orks f or a n a lysin g 
or a u d itin g e th i cs in yo ur org a n iz a tio n su c h a s:  

· Value-oriented framework, e th i c a l p ro b l e ms o n th e  b a sis o f th e  v a lu es o n 
w h i c h th e y infrin g e  e . g . h o n esty , a uto n o m y , p riv a c y , tr a nsp a r e n c y .  

· Stakeholder-oriented framework a n a lyzin g e th i c a l p ro b l e ms o n th e  b a sis o f th e  
in d iv id u a ls or org a n iz a tio ns th e y a ff e c t e . g .  m e m b e rs/ d o n ors, c o m p e titors, 
so c i e ty a s a  w h o l e   

· Process-oriented framework, a n a lyzin g e th i c a l p ro b l e ms in t e rms o f th e  
c a t e g ori es use d b y m a rk e tin g sp e c i a lists e . g . res e a rc h , pri c e , pro m otio n , 
p l a c e m e nt  

Sp e c ifi c  issu es in e th i cs:  

1.  Market (donor) research: e th i c a l d a n g e r p o ints in m a rk e tin g yo ur 
org a n iz a tio n in ord e r to r a ise  fun ds or re c e iv e d d o n a tio ns m a y in c lu d e :  

- Inv a sio n o f p riv a c y  
- St e r e oty p in g  

 2. Marketing to your potential donor audience: e th i c a l d a n g e r p o ints in c lu d e   

- T a rg e tin g th e  vu ln e r a b l e  e . g . c h ild r e n , “th e  e ld e rly” (w h a t e v e r th a t 
m e a ns) 

- Exc lu d in g p ot e nti a l d o n ors: se l e c tiv e  m a rk e tin g is use d to d isc o ur a g e  
d e m a n d fro m “ l ess d esir a b l e ” d o n or se c tors or d ise n fr a n c h ise  th e m 
a lto g e th e r.  

3.  Advertising and promotion in fundraising: so m e e th i c a l p itf a lls:  

- Issu es o v e r truth a n d h o n esty  
- Issu es w ith t a c ti cs to p e rsu a d e  a n d in flu e n c e   (in c lu d in g fr e q u e n c y , a n d 

a m o unt o f c o ntri b utio n)  
- T a st e  a n d c o ntro v e rsy  
- N e g a tiv e  a d v e rtisin g  

 


